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YOUR AMAZON AUTHOR PAGE  

MONETIZATION PLANNER 

Few things demonstrate your expertise on a subject like a book does. That’s why so 
many coaches, speakers, marketers and others choose to publish books in their niche.  

A book gives you: 

1. Instant credibility—after all, you know enough to fill a book! 

a. Publish a book 

b. Write articles 

c. Public 

2. An unforgettable business card—take a few with you to your next live event. 

o  

• Opportunities to reach a new market—many people will find you first through 

your book, not your blog.  

• Speaking opportunities—event planners frequently seek out authors to speak at 

conferences and other gatherings.  

• Bigger paychecks—all that credibility means you can—and should—be charging 

more.  

But your book isn’t the only tool in your author arsenal. If you publish on Amazon, 
whether as a Kindle author, Create Space author, or with a traditional publishing house, 

you are entitled to an “Author Page.”  

Just like the about page on your website, this is where Amazon browsers go when they 

want to know more about you. Say for example they’re browsing for information about 

business branding, and they find your new book. If you’re an unknown to them, it’s hard 
to know if you have the information they’re looking for. That’s where your author page 
comes in. 

By clicking through to your page, new visitors can learn about: 

• Your experience and expertise 

• Other books you’ve written 

• Your blog and the topics you cover there 

• Upcoming events 

They can even ask you a question or two. What better way to decide if that book is 

worth the investment in time and money than to get to know the author better?  

But many authors simply don’t take the time to make the most out of their author page, 
and they’re missing out—not only on an opportunity to make a great impression, but on 

the chance to earn more money as well.  
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STEP 1: ROCK YOUR AUTHOR PHOTO 

Not only will people judge your book by its cover, but they’ll also judge you—or at least 

your credibility—by your author photo. For this reason, it’s important that you take the 
time to upload professional quality photos to your author page.  

Of course, to do that, you first have to figure out what makes a photo worthy of your 

new status as an author.  

• Hire a professional photographer (or at least a talented amateur). Those selfies 

you took with your cell phone and the snapshots you took at the beach aren’t 
suitable for an author’s page. You want something that says you know what 

you’re talking about.  
• In-focus and distraction free. Ideally, you want to be the only person in the 

photo, so no group shots or party backgrounds. In fact, the less distraction in the 

background of the photo, the better. Ask your photographer to help scout out 

likely locations.  

• High resolution. You can upload images up to 2500px square, so be sure to take 

advantage of that size. While only a thumbnail will show on your author page, 

hovering over it will open the image full size.  

• No awkward backgrounds. We’ve all seen those family photos where deer 
antlers seem to be growing out of Uncle Stan’s head, or little Johnny appears to 
have sprouted horns. Carefully inspect any photo you intend to use for these and 

other unfortunate accidents of staging.  

• Look your best. You don’t have to go all out and get a makeover (although you 
certainly can), but do strive to look your best. Get a fresh haircut. Have a friend 

help with your makeup. Choose a flattering outfit. Remember, for many readers, 

this will be their first impression of you, so make it a good one.  

• Watch the sun. It always seems like a great idea to take photos in the sunshine. 

After all, what could be wrong with all that natural light? Plenty, it turns out. The 

sun will make colors look washed out, and even worse, you’ll be squinty and 
your face will look pinched and angry. Better to wait for what the pros call “the 
Golden Hour”: that time just before twilight when the light softens and 
everything—even people—photographs better. 

Depending on your book’s subject, you may want to play with the location and 
background for your photos. Tying the theme of your photos to the subject of your book 

can have a positive impact on your credibility. For example: 

• The author of a book about podcasting might choose to be photographed in the 

studio.  

• A writer who publishes diet and fitness books might choose the gym or the 

kitchen as a backdrop.  
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• A business coach who writes about earning more money may choose a high-end 

resort or other “rich” looking location.  

You might also decide to keep it simple, and post images of you in your office. This can 

work well, especially if you want to be known not for your niche, but for being a writer. 

Just be careful to clear any clutter and remove distractions from your walls and shelves 

before snapping the photos.  

Exercise: Plan Your Photo Shoot  

Choose your outfit(s): 

 

Choose your accessories: 

 

Choose your location(s): 
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STEP 2: CRAFT A COMPELLING BIOGRAPHY 

When someone visits your Amazon author page, it’s because they want to know more 
about you. Your biography is where you get to shine, so give it all you’ve got and don’t 
be shy! 

Your bio must be at least 20 words, but for maximum effectiveness, you’ll use far more 
than that. It’s also plain text, so while you can have paragraph breaks, you cannot have 

any formatting. That means no bold or italics, no underlines or subheadings, and of 

course, no links.  

You can, however, include short, plain text links that readers will have to copy and paste 

into a web browser to visit. Try to avoid using long, complex links. If necessary, install a 

link shortener on your website such as Pretty Links, so you can turn those unwieldy links 

into people-friendly short links.  

A great author bio adds to the “know, like, and trust” factor that’s so important in 
today’s marketing. (And make no mistake, you are marketing. You can either choose to 
do it well or choose to do it poorly, but it’s still marketing.) 

Know: Readers will get to know you through the personal details you include in your 

bio. Things like: 

• Family details 

• Where you live 

• What you enjoy doing in your spare time 

You don’t have to go overboard, but do give readers a glimpse into your life outside of 
your writing.  

Like: Readers—at least your ideal readers—will like and resonate with your: 

• Language 

• Voice 

• Personality 

Just as you do on your blog, in your emails, and even in your book, be sure to infuse 

your author bio with the very uniqueness of you.  

Trust: Readers need to know that you’re the expert. Include relevant details about: 

• Your education 

• Years of study or experience 

• Awards you’ve won 

• Other books you’ve written 



Your Amazon Author Page Monetization Planner 

 

www.ClientEnrollmentFunnels.com                                                 5 

 

• Media mentions (“as seen on”) 

Depending on your niche, these may be the most important details in your bio. If you’re 
writing about medical issues, for example, your advanced degrees are far more critical 

in proving your credibility than is where you spend your summer vacations.  

Above all else, put your best effort into your bio. Treat it as you would your book and 

have it professionally edited and proofread. The last thing you want is for an errant typo 

or grammar error to make you look bad on the one page that strives to declare you as 

an author.  

Exercise: Write Your Author Bio  
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STEP 3: MAKE USE OF YOUR EVENTS TAB 

Hosting a book signing? Blabbing with your friends? Appearing on a telesummit?  

The Events section of your author page is the perfect place to keep readers up to date 

with all your upcoming appearances, both online and off. No event is too large or too 

small for a mention, but do be sure to keep your events calendar up to date. The last 

thing you want is for a new fan to see only that your last published event was several 

months—or even years—ago.  

Events to post on your author page include: 

• Book signings, whether at the local bookstore, library or Chamber of Commerce 

meeting 

• Webinars 

• Live interviews 

• “AMA” days on Reddit 

• Telesummits 

• Blabs and Periscopes 

• Speeches and presentations 

• Conferences where you’ll be teaching (or even just attending) 
• Meetups you host or speak at 

You can even make up your own events. For example, if you’ll be traveling, let your fans 
know you’ll be in town and that anyone who would like to meet up is welcome to join 
you at [insert local restaurant/tavern here] on Tuesday at 7pm.  

Exercise: Plan Your Events Calendar 

Date Event Description/Details 
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STEP 4: VIDEO SELLS 

If your Facebook feed is any indication, video is huge. And Amazon lets you ride the 

video marketing wave by uploading your own short (under 10 minutes) video to your 

author page.  

They recommend sharing “interviews, book signing videos, and other videos with 
readers” but emphasize that they should focus on “specific features of your books or 
your experience as an author.” 

In other words, no cat videos or Chewbacca-mask laugh fests, regardless of how funny 

they might be.  

Here’s the best place to begin: with a book trailer.  

These short videos—generally under two minutes—are like a commercial for your book. 

They’re designed to intrigue viewers and encourage them to click through to your 
book’s listing to learn more. Good book trailers: 

• Use a script. And make no mistake, writing a video script is much different from 

writing a book, so if you don’t have the chops for it, this is definitely one area 
where it pays to outsource.  

• Start with a hook. A strong opening will keep people interested and watching.  

• Don’t summarize the book. You want to give hints that compel visitors to want 

to learn more, rather than telling them exactly what your book is about in step-

by-step bullet points.  

• End with a strong call to action. After all, you want them to buy your book, 

right? Be sure to include the cover art, your tagline, and website.   

Here’s another option for videos on your Amazon author page: interviews. These can be 
snippets of interviews you’ve done, appearances you’ve made on local (or national) 
news shows, or even a short video you set up and record yourself answering your most 

frequently asked questions.  

You could also include video testimonials from your readers. This gives you great social 

proof, and lends even more credibility to your book and to you as the author.  

Again, be sure to end your video with a strong call to action to buy the book.  

Regardless of the type of video you’re using, be sure to keep Amazon’s video guidelines 
in mind before you upload: 
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Your videos should not include any of the following: 

• Obscene or distasteful content. 

• Phone numbers or e-mail addresses. 

• Comments relating to book reviews and content visible on the Author 

Page and detail pages. 

• Other people's material—your thoughts and opinions are what matter. 

• Profanity or spiteful remarks. 

• Advertisements, watermarks on videos, or promotional material. 

• Availability, price, or alternative ordering/shipping information. 

• Solicitations for helpful votes or positive reviews on your detail pages. 

• Spoilers! Don't reveal crucial plot elements in your books. 

Exercise: Plan and Record Your Author Page Video 

Script with hook: 
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Call to Action:  

 

STEP 5: INVITE VISITORS BACK TO YOUR HOUSE 

Your Amazon Author Page is great for that initial introduction, but if you want your 

visitors to become life-long fans, you’ll want to invite them to visit your other online 
properties as well.  

Amazon makes it easy for you to share what’s happening on your blog and social media 

by allowing you to link directly to both your blog’s RSS feed as well as your Twitter 
timeline.  

Your blog feed offers a preview of your latest posts (no images, unfortunately) in a 

scrolling section just below your book covers. Visitors will see the blog title, plus the first 

200 characters or so of the article, so it’s just enough to pique their interest. If they 
want to know more, Amazon includes a “read more” link that takes them right to your 
site.  

This is a fabulous opportunity for you to get in front of your ideal reader and to entice 

him or her to join your community.  

By default, if you simply enter your blog’s main feed (http://www.yoursite.com/feed for 

WordPress sites), Amazon will show every blog post you publish. If your blog is tightly 

niched, this will work well for you.  

If, however, your blog covers many topics, and not all of them are related to the books 

you publish, you might consider giving Amazon a category feed instead. Simply set up a 

category on your site that’s related to the subject you publish books on—maybe you 

even already have one. Then instead of the default WordPress feed, you’d use your 
category feed instead, like this: http://yoursite.com/category/category-name/feed 

(replace “category-name” with your actual category name). That way your Amazon 
Author Page readers will only see the content that is most closely related to your books.  

 

http://www.yoursite.com/feed
http://yoursite.com/category/category-name/feed
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Pro Tip: Take this one step further by ensuring that all posts in that category have 

a strong call to action. Offer a freebie that would be valuable to your book 

readers—a free chapter perhaps?—in exchange for an opt-in and capture that 

Amazon traffic to build your list.  

Exercise: Plan the Blog Content to Support Your Book 

 

Date Topic/Subject Call to Action 

   

   

   

   

   

   

STEP 6: START A CONVERSATION 

One extremely powerful and often overlooked area of your author page is the 

“Customer Discussion” section. Very much like a private forum just for your fans and 
visitors, this section allows you to have conversations with your visitors.  

You don’t have to wait for them to start the conversation, though. Feel free to post a 

series of questions about your subject matter to help get things rolling.  

For example, you might ask: 

• What is your biggest issue with [BOOK TOPIC]? 

• What tips do you have for dealing with [BOOK TOPIC]? 

• What other books about [TOPIC] do you love?  

Not only will you have the opportunity to really get to know your readers, but this type 

of conversation can provide valuable market research as well.  
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A word of caution though: if you’re going to start a conversation, be sure to keep up on 

it. Few things can put a dent in that “know, like, and trust” factor faster than being 
ignored. Make it a point to keep an eye on the discussion threads to answer any 

questions or concerns that come up.  

Exercise: Brainstorm Conversation Starters 

1. _____________________________________________________________ 

2. _____________________________________________________________ 

3. _____________________________________________________________ 

4. _____________________________________________________________ 

5. _____________________________________________________________ 

6. _____________________________________________________________ 

7. _____________________________________________________________ 

8. _____________________________________________________________ 

9. _____________________________________________________________ 

10. _____________________________________________________________ 

STEP 7: SPREAD THE WORD 

New visitors coming from Amazon are only one audience for your author page. There 

are plenty of others as well, if only they knew where to find you! That’s why it’s 
important for you to claim your Amazon Author Page URL and to start sharing it around 

the web.  

The first step is to claim your URL. Most authors choose their name, but if you have a 

common name and it’s already taken, you may need to get creative. You might consider 
being Jane-Smith-Life-Coach or Coach-Sara-Jones for example. Just be careful when 

branding yourself in this way. If there’s any possibility you’ll one day give up life 
coaching in favor of personal training, you may want to choose something a little less 

specific.  
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Exercise: Add Your Author Page Link to Your Profiles Around the Web 

 Your Facebook page and profile 

 Your website “About Me” page 

 Your press or media kit 

 Your email signature 

 Your Twitter profile 

 Your LinkedIn profile 

 Your YouTube channel 

 Your Google+ page 

 Your business cards 

 __________________________________ 

 __________________________________ 

 __________________________________ 

 __________________________________ 

FINAL THOUGHTS 

Whether you’re writing self-help books, romance novels, or business development 

advice, it pays to take advantage of all the tools at your disposal, and that includes 

making good use of your Amazon Author Page.  

With millions of visitors every single month, Amazon gives authors an exciting 

opportunity to be seen by a new—and very large—audience. Even more than simply 

being seen, though, if you take the time to write a great bio, keep your events calendar 

updated, and stay in touch with your fans, you’ll no doubt find yourself making more 
sales as well.  

And as an author, isn’t that what it’s all about?  

 

 

 



Your Amazon Author Page Monetization Planner 

 

www.ClientEnrollmentFunnels.com                                                 13 

 

LET MY TEAM CREATE YOUR ENTIRE 

CLIENT-ENROLLMENT FLOW! 

Having a book published is one of the greatest marketing booster-steps you 

can take – one that has the potential to propel your business to that next 

level, where getting speaking gigs and paying coaching (or consulting) 

clients becomes effortless. 

BUT…! 

Just publishing the book, is NOT Enough! To capitalize on your new title of a 

“Published Author,” you’ll get the results you desire when you make your 

book as part of your Client-Enrollment Flow, or “Sales Funnel,” as some 

less sophisticated people call it 😊 

We can create that Client-Enrollment flow for you: 

➢ Beautiful “landing page” with your book cover on it, inviting the site 

visitor to invest in the book – OR to request a FREE Pdf copy of it 

o Many use it as a lead-generation tool and give the book away 

for “free,” asking only for shipping and handling; then they 

profit by upselling coaching, consulting, speaking, or other 

services in the follow-up emails 

➢ Set up your autoresponer & integrate it with your website 

➢ Create the Follow-up eMails that people get who request a copy of 

your book 

➢ Create the Congratulations for Requesting a Copy of My Book! Page, 

with instructions on NEXT STEPS: 

o giving your new lead the option to book a complimentary or 

strategic session with you 

o take you up on your $1.00 trial for your membership site 

o invite them to watch a video – OR  a video series – to further 

develop your relationship with your new lead (then at the end 

of the video you have a call to action) 

o invite them to your upcoming webinar – OR invite them to 

watch your Automated Webinar 

o or other cool offer you might have, that’ll help you further 

develop your relationship with your new lead 
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➢ Book PFD Download Page – in case you are offering a free PDF copy 

of your book 

➢ eMail confirmation page, with NEXT STEPS on the page, letting your 

lead know what to do next, how to consume more of your content, 

or how to connect with you (for Strategy Session, Webinar, etc.) 

➢ Create your Webinar Landing Page / Webinar Sign Up Page 

o Connect that page to your autoresponder 

o Create your Pre-Webinar eMail Series (!) – crucial in ensuring 

higher number of attendees of your live event – also a great 

way to get them to warm up to you, so by the time they attend 

the webinar, they feel like they know you  - as well as the Trust 

Level will be way higher 

o Create your Post-Webinar eMail Series (!) – crucial for further 

engaging your potential clients, and for generating more sales 

➢ IN ONE WORD: My team will take away all technology tasks away 

from you, so you can focus on conducting Sales Conversations; Sales 

Webinars, or however way you are attracting your new clients; AND 

Focus on serving your clients! 

To get more info on this package  
– or if you’d like a customized package –  

send E.G. Sebastian a message – Click HERE! 

 

DO YOU NEED HELP CREATING  

AND PUBLISHING YOUR BOOK? 

Let me guide you through the process and make sure you create a book 

that’ll position you as the Go-to-Person in your niche. AS WALL AS ensure 

that your book has enough subtle self-promotion in it, that it gets you hired 

as a coach, speaker, or consultant, when your book lands in your ideal 

client’s hands. 

Click here* to send me a message, if you want more info on how I can 

support you!  

* - Once you land on the “Contact” page, pick the “Existing Client” option! 
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